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Q2 2019 : Key Highlights 

• In line with previous quarters, Fixed revenue increased by 5.8% to AED 617 million, while Mobile revenue
decreased 6.8% to AED 1.69 billion in Q2 2019, due to continued pressure from declining voice revenues
compared to Q2 2018

• Continuous growth of Fixed-line base to reach 773 thousands active customers, an increase of 2.4% compared to
the same period last year.

• Benefits of efficiency program positively impacting the company profitability, with IFRS16 adjusted EBITDA
growth higher than revenue growth in Q2 2018, compared to the same period last year.

• Board of Directors approved distribution of AED 589 million of interim dividends to its shareholders for the first
half of 2019 resulting in a dividend of 13 fils per share.

• Implementation of new accounting standard (IFRS16) has impacted Net profit after Royalty adversely by 13m
when compared to old standard. Net profit adjusted for IFRS16 and one off benefit would have been 5.5% higher
than the one during the same period last year.

Note: In Q1 2018 EITC recorded a one-off benefit related to regulatory costs, which positively impacted company profitability for the full year. Excluding the one-off regulatory cost benefit,
net profit after royalty increased by 7.8% in H1 2019 to AED 913 million, up from AED 847 million in H1 2018.
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Q2 2019 : Revenue Performance 

Mobile Revenues 

Total Revenue (AED Mn.) Segment Contributions (AED Mn.)

Fixed Revenues 

3,351 3,189

Q2-18 Q2-19

-4.8%

1,818
1,694

Q2-18 Q2-19

-6.8%
Other Revenues 

583 617

Q2-19Q2-18

+5.8%

950
878

Q2-18 Q2-19

-7.6%

• Total revenue decline was mainly due to the decrease in mobile revenues resulting from the continuous pressure on voice revenue, as well as increased 
competition.

• Fixed revenue allowing to absorb partially mobile revenue erosion, is growing steadily in line with growth from previous quarters.
• Other Revenues mainly impacted by decline in Handset related revenues.
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Q2 2019 : Profitability
EBITDA (AED Mn.) Net Profit after Royalty (AED Mn.)

• Implementation of IFRS16 positively impacted EBITDA which improved by 4.4% when compared to the same period last year, like for like EBITDA
reflects a decline by 1.1% compared to same period last year.

• Net Profit increased 2.5% compared to the same period last year.

• Implementation of new accounting standard (IFRS16) has impacted Net profit after royalty adversely by 13m when compared to old standard, like for
like Net profit would have been 5.5% higher than same period last year.

Note: IFRS16 implemented from Jan 2019 onwards which primarily influences the accounting treatment of leases and rentals. In order to conform to the current
period presentation, these cost figures for the previous year/ period have been regrouped and presented below EBITDA.4

1,411 1,489

Q2-18 Adjusted 
Q2-18

78

IFRS16 Impact

1,473

Q2-19

453 440

Q2-18

13

IFRS16 Impact Adjusted 
Q2-18

464

Q2-19

+4.4%
-1.1%

+2.5%
+5.5%



Q2 2019 : Capex and Free Cash Flow 
Capital Expenditure (AED Mn.) Free Cash Flow (AED Mn.)

FCF Before Royalty

FCF After Royalty

148

286

Q2-19Q2-18

+92.7%

650 697

Q2-18 Q2-19

+7.2%

-1,364 -1,357

Q2-18 Q2-19

+0.5%

• Q2 2019 capital expenditure has
increased due to acceleration of
investment in upcoming
technologies.
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Q2 2019 : Subscribers and ARPU
Subscribers (In ‘000) Mobile ARPU (In AED)

Mobile (‘000)

Fixed (‘000)

Notes: Mobile subscriber numbers disclosed for the period are in line with the definition set by the UAE Telecommunications Regulatory Authority (TRA). As per the TRA definition, an active
subscriber is a subscriber that had any transaction, including a non-billable transaction, in the last 90 days. EITC’s definition of an active subscriber account for only those subscribers that had
billable transaction during the last 90 days.

ARPU calculations are based on 90 days active customers.

79 82

Q2-19Q2-18

+3.8%

755 773

Q2-18 Q2-19

+2.4%

• Active 90 days Mobile
subscriber base declined by
8.9% in Q2 2019 compared to
the same period last year as
we continued our focus on
value rather than volume.

• Fixed line subscriber growth
was driven by the consumer
segment.

8,733 8,066

Q2-18 Q2-19

-7.6%

7,923 7,220

Q2-18 Q2-19

-8.9%

90 Days ActiveTRA
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H1 2019 : Revenue Performance 

Mobile Revenues 

Total Revenue (AED Mn.) Segment Contributions (AED Mn.)

Fixed Revenues 

6,682 6,329

H1-19H1-18

-5.3%

3,619
3,351

H1-19H1-18

-7.4%
Other Revenues 

1,144 1,228

H1-19H1-18

+7.4%

1,919
1,750

H1-18 H1-19

-8.8%

• Total revenue decline was mainly due to the decrease in mobile revenues resulting from the continuous pressure on voice revenue, as well as increased 
competition.

• Fixed revenue allowing to absorb partially mobile revenue erosion, are growing steadily in line with growth from previous quarters.
• Other Revenues mainly impacted by decline in Handset related revenues.
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H1 2019 : Profitability
EBITDA (AED Mn.) Net Profit after Royalty (AED Mn.)

• In Q1 2018 eitc received one-off benefit of 169m on regulatory charges.

• H1 2019 EBITDA and Net Profit increased by 7.4% and 7.8% respectively excluding exceptional one off item reversal benefit last year, compared to
the same period last year. Including the impact of the cost reversal, EBITDA and Net profit after royalty decline by 4.0% and 5.4% respectively.

• Implementation of new accounting standard (IFRS16) has impacted EBITDA (2018) positively by 151m and Net profit after royalty (2019) adversely
by 26m when compared to old standard, like for like EBITDA and Net profit adjusted for IFRS16 and one off benefit would have been 1.7% and 11.3%
higher than same period last year.

Note: IFRS16 implemented from Jan 2019 onwards which primarily influences the accounting treatment of leases and rentals. In order to conform to the current
period presentation, these cost figures for the previous year/ period have been regrouped and presented below EBITDA.
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2,862 2,843

H1-18 One 
Off 

Impact

151

Adjusted 
H1-18

IFRS16 
Impact

169
2,892

H1-19

965

820119

H1-18 One 
Off 

Impact

Adjusted 
H1-18

26

IFRS16 
Impact

913

H1-19

-5.4%+1%
+1.7%

+11.3%



H1 2019 : Capex and Free Cash Flow 
Capital Expenditure (AED Mn.) Free Cash Flow (AED Mn.)

FCF Before Royalty

FCF After Royalty

252

467

H1-18 H1-19

+85.1%

1,741 1,689

H1-18 H1-19

-3.0%

-288
-369

H1-18 H1-19

-28.2%

• H1 2019 capital expenditure has
increased due to the acceleration
of investment in upcoming
technologies.

• H1 2019 Free Cash flow decline
slightly by 3.0% as compared to
same period mainly due to
increased capital expenditure.
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H1 2019 : Subscribers and ARPU
Subscribers (In ‘000) Mobile ARPU (In AED)

Mobile ( ‘000)

Fixed ( ‘000)

Notes: Mobile subscriber numbers disclosed for the period are in line with the definition set by the UAE Telecommunications Regulatory Authority (TRA). As per the TRA definition, an active
subscriber is a subscriber that had any transaction, including a non-billable transaction, in the last 90 days. EITC’s definition of an active subscriber account for only those subscribers that had
billable transaction during the last 90 days.

ARPU calculations are based on 90 days active customers.

78 80

H1-19H1-18

+1.9%

755 773

H1-18 H1-19

+2.4%

• Active 90 day Mobile subscriber
base declined by 8.9% in H1
2019 compared to the same
period last year as we
continued our focus on value
rather than volume.

• Fixed line subscriber growth
was driven by the consumer
segment.
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8,733 8,066

H2-18H1-18

-7.6%

7,923 7,220

H1-18 H2-18

-8.9%

90 Days ActiveTRA



Market overview
Market share consolidation – sustain competitiveness in the market

UAE Mobile Subscribers - Market share quarterly 
evolution

UAE Telecom Market – Revenue share quarterly 
evolution
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* eitc revenue share for the last 12 months is 29.3%

Source: TRA Market Statistics March 2019, etisalat quarterly analyst presentations/ earning release & internal 
estimates

*



Thank You
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